
A  STUDY BY KANTAR, MUNICH 
ON BEHALF OF DEUTSCHE TELEKOM



THE RESEARCH WAS CONDUCTED IN JULY 2020 
BY KANTAR, MUNICH ON BEHALF OF DEUTSCHE TELEKOM. 

YOUNG PEOPLE AGED FROM 16 TO 26 YEARS WERE 
INTERVIEWED, WITH A TOTAL SAMPLE SIZE OF 4005* 

SAMPLE COUNTRIES INCLUDE: 
GERMANY, THE UNITED KINGDOM, POLAND AND HUNGARY

*See appendix for breakdown per country



* of those surveyed in Germany, the United Kingdom, Poland and Hungary



GEN Z WHO ANSWERED YES, OFTEN OR SOMETIMES, 
WHEN ASKED IF THEY FEEL AS THOUGH THEIR 
GENERATION’S USE OF CONNECTED TECHNOLOGY IS 
LOOKED AT NEGATIVELY (BY COUNTRY).



* of those surveyed in Germany, the United Kingdom, Poland and Hungary



ANNA-LAURA, 23
(AUSTRIA)

GEN Z WHO STRONGLY OR SOMEWHAT AGREED THAT 
THEIR GENERATION’S USE OF CONNECTED TECHNOLOGY 
CONTRIBUTED TO A LACK OF UNDERSTANDING OF THEIR 
GENERATION (BY COUNTRY).





* of those surveyed in Germany, the United Kingdom, Poland and Hungary



GEN Z WHO SAY THAT CONNECTED TECHNOLOGY IS 
KEY TO BUILDING A BETTER FUTURE (BY COUNTRY).



* of those surveyed in Germany, the United Kingdom, Poland and Hungary



GEN Z WHO SAY THAT THE ENGAGEMENT OF YOUNG 
PEOPLE IS KEY TO BUILDING A BETTER FUTURE 
(BY COUNTRY).



* of those surveyed in Germany, the United Kingdom, Poland and Hungary



GEN Z THAT AGREED CONNECTED TECHNOLOGY 
SUPPORTS THEM IN EXPANDING THEIR MIND AND 
IMPROVING THEIR KNOWLEDGE (BY COUNTRY).

ANNA-LAURA, 23
(AUSTRIA)



*of those surveyed in the UK, Germany, the Netherlands,
Czech Republic, Poland and Hungary* of those surveyed in Germany, the United Kingdom, Poland and Hungary



JAHKINI, 20
(NETHERLANDS)

GEN Z THAT THINK CONNECTED TECHNOLOGY CAN 
DEFINITELY OR PROBABLY BE A USEFUL TOOL FOR 
LEARNING AND EDUCATION (BY COUNTRY).



* of those surveyed in Germany, the United Kingdom, Poland and Hungary



GEN Z WHO SAID THEY COULD IMAGINE USING 
CONNECTED TECHNOLOGY TO MAKE EXTRA MONEY
(BY COUNTRY).



* of those surveyed in Germany, the United Kingdom, Poland and Hungary



FABIAN, 19
(GERMANY)

GEN Z WHO AGREED OR STRONGLY AGREED THAT 
CONNECTED TECHNOLOGY ALLOWS THEM TO 
EXPRESS THEMSELVES ONLINE (BY COUNTRY).



* of those surveyed in Germany, the United Kingdom, Poland and Hungary



GEN Z WHO AGREED OR STRONGLY AGREED THAT 
CONNECTED TECHNOLOGY ALLOWS THEM TO 
SHOWCASE THEIR CREATIVITY (BY COUNTRY).



* of those surveyed in Germany, the United Kingdom, Poland and Hungary



GEN Z WHO AGREED OR STRONGLY AGREED THAT 
CONNECTED TECHNOLOGY ENABLES THEM TO CONNECT 
WITH ONLINE COMMUNITIES THROUGH SHARED 
PASSIONS (BY COUNTRY).



* of those surveyed in Germany, the United Kingdom, Poland and Hungary



JAHKINI, 20
(NETHERLANDS)

GEN Z THAT FEEL CONNECTED TECHNOLOGY HAS A 
VERY OR SOMEWHAT IMPORTANT ROLE TO PLAY IN 
ADDRESSING GLOBAL SUSTAINABILITY ISSUES 
(BY COUNTRY).



* of those surveyed in Germany, the United Kingdom, Poland and Hungary



GEN Z WHO SAY THEY USE CONNECTED TECHNOLOGY
TO SUPPORT THEM IN LIVING A MORE SUSTAINABLE 
LIFE (BY COUNTRY).



* of those surveyed in Germany, the United Kingdom, Poland and Hungary



JAHKINI, 20
(NETHERLANDS)

GEN Z WHO BELIEVE THAT SOCIAL MEDIA PLAYS A VERY 
OR SOMEWHAT IMPORTANT ROLE IN STANDING UP TO 
INJUSTICE (BY COUNTRY).



* of those surveyed in Germany, the United Kingdom, Poland and Hungary



GEN Z WHO SAY SOCIAL MEDIA OFTEN OR SOMETIMES 
SUPPORTS THEM IN STANDING UP FOR WHAT THEY 
BELIEVE IN (BY COUNTRY).





* of those surveyed in Germany, the United Kingdom, Poland and Hungary



GEN Z THAT SAY CONNECTED TECHNOLOGY SUPPORTS 
THEM IN LOOKING AFTER AND CARING FOR 
THEMSELVES (BY COUNTRY).





The research was conducted via an online survey in July 2020 by Kantar, Munich on behalf of Deutsche Telekom. 
Young people aged from 16 to 26 years were interviewed in Germany, the United Kingdom, Poland and Hungary, with a 
total sample size of 4005. Circa 1000 young people were surveyed per market (see full breakdown below). 

COUNTRY SAMPLE SIZE

Germany 1001

United Kingdom 1003

Poland 1000

Hungary 1001



For more information, please contact: medien@telekom.de

mailto:medien@telekom.de

